
PLUSH “More Foam More Fun” - Competition 

1. The organiser of this competition is Plush Professional Leather Care (PTY) LTD and/or its 
designated agencies and is collectively referred to as “the Organisers”. 

 
2. By entering the competition and/or accepting the prizes, all entrants, winner/s and their 
companions agree to be bound by the terms and conditions below (“Rules”). 

3. The competition commences on 25th May 2026 and ends on 23rd August 2026 both days 
inclusive (“Period”). 

 
4. To qualify as an entrant in the competition you must be a citizen or a permanent resident of 
South Africa, currently residing in South Africa, and be 18 years or older at the date on which you 
enter. The Organisers, their directors, members, partners, employees, agents, consultants 
and/or any other person who directly or indirectly controls, or is controlled by them, or any 
supplier of goods and services in connection with the competition and their spouses, life 
partners, parents, children, siblings, business partners or associates are not eligible to participate 
in, or enter the competition. No entry is valid until a validation process determined by the 
Organisers has taken place. 

 
5. The winner shall be chosen by following all the competition mechanics, how to enter: 

5.1. Competition Process: 

 
5.1.1. Potential entrants will be served ads on Meta (Facebook and Instagram) 

and TikTok advertising the details of the competition and how to enter. 
These ads will click through to the official Plush Instagram page where a 
pinned post will allow further review of the entry details, and a link in the 
page bio will direct potential entrants to these t’s and c’s. 

5.1.2. Four TikTok influencers will also be contracted to spread the message to 
potential entrants organically. 

5.1.3. In order to enter the competition participants will have to purchase a 750ml 
bottle of Plush Dishwashing liquid, take a picture of the product and the 
receipt proving that they purchased the product during the competition 
period (dates must be visible on the receipt), and post this picture to their 
Facebook or Instagram Story tagging @plush_southafrica and using the 
hashtag “#ThePlushLife”.  

5.1.4. Selected entries will be chosen each day to be shared by the Plush Social 
media team to the organic Plush official social media pages as Stories. The 
sharing of such Stories is for promotional purposes only and will have no 
bearing on the selection of winners. 

5.1.5. Four winners will be selected from the weekly entries via a random draw 
every Friday morning and announced on the Plush official social media pages by 
the end of the day. With the exception of the final week of the competition when 
only two winners will be selected on Monday 24th August 2026– resulting in a 
total of 50 winners for the competition period. 

5.1.6. The winners will be contacted on Facebook/Instagram within 3 working 
days of each draw, via a direct message to the account that submitted the 
valid entry, and a request will be made to provide the winners mobile phone 
number for prize distribution, thereafter they will receive a R1,000.00 cash 
voucher prize via SMS and/or electronically sent to the mobile phone 
number provided.  

5.1.7. All mobile phone numbers provided will be treated as final and correct. The 
organisers accept no liability for prizes that cannot be claimed due to the 
provision of an incorrect mobile phone number by the winner. Once a 
mobile phone number is provided and a cash voucher is distributed to that 
mobile phone number, prize distribution is considered complete and the 
organisers’ performance fulfilled, regardless of any event or circumstance 
that may arise thereafter whatsoever. Furthermore, this prize cannot be 



exchanged, or received in any form other than a cash voucher.  
5.1.8. Multiple entries increase your chances of being selected as a winner. However, 

prizes are limited to one per person, and once a person has been selected 
as a winner their details will be removed from the database that is used to 
randomly select weekly winners so that they cannot win twice. 

6. “The Prizes” consist of: 

6.1. 50 x R1,000.00 cash vouchers distributed via SMS and/or electronically.  

7. There will be 4 winners drawn weekly with 2 winners in the final week of the competition. 
Winners will be selected and announced weekly on the following dates: 

7.1.   4 x winners on 29th May 2026 

7.2.   4 x winners on 5th June 2026 

7.3.   4 x winners on 12th June 2026 

7.4.   4 x winners on 19th June 2026 

7.5.   4 x winners on 26th June 2026 

7.6.   4 x winners on 3rd July 2026 

7.7.   4 x winners on 10th July 2026 

7.8.   4 x winners on 17th July 2026 

7.9.   4 x winners on 24th July 2026 

7.10. 4 x winners on 31st July 2026 

7.11. 4 x winners on 7th August 2026 

7.12. 4 x winners on 14th August 2026 

7.13. 2 x winners on 24th August 2026 

 
 

8. If the winner has not responded with their mobile contact details for receipt of the cash voucher 
within 72 hours of being contacted by the Organisers, the unreachable prize winner will forfeit the 
prize and the Organisers reserve the right to offer the unclaimed prize to a substitute winner 
selected in accordance with the promotion rules. 

 
9. Winners will receive two SMS messages, one containing the pin and the other containing the 
voucher code from Standard Bank. The voucher can be redeemed at a Standard Bank ATM, or 
via the Standard Bank Instant Money application or at selected Spar, Pep or Boxer Stores.  

 
10. The decision of the judges is final. No discussion or correspondence will be entered into. 

The Organisers do not accept any responsibility for lost, damaged or delayed entries as a result 
of any network or mobile telephone hardware or software failure of any kind. In the event of any 
dispute the decision of the Organiser is final. 

11. The Organisers will interpret the rules at their sole discretion. 

12. By entering the competition, all entrants will be deemed to have accepted and be bound by 
the rules and consent to the use at no consideration of their personal data for the purposes of the 
administration of this competition and for marketing purposes related to and flowing from this 
competition. All entry instructions form part of the rules. 

 
13. The Organisers reserve the right to terminate the competition at any time and for any reason 
whatsoever, without notice. In such event, all entrants hereby waive any rights, which they may 
have against the Organisers and acknowledge that they will have no recourse or claim of any 



nature against the Organisers. 
 

14. All entrants and winners indemnify the Organisers and its employees and agents against any 
and all claims for any loss or damages, whether direct, indirect, consequential, or otherwise, 
arising from any cause whatsoever related to their participation in any way howsoever in this 
competition. 

Amendments, Disqualification and Disputes 

15. The Promoter reserves the right to amend the Competition Rules and will communicate to 
the Participants within a reasonable period of time and may terminate or suspend the 
Promotional Competition at any time and for any reason that the Promoter deems fit.  In such 
event, where the Promotional Competition is terminated or suspended, all Participants agree to 
waive any rights that they may have in terms of the Promotional Competition and acknowledge 
that they have no recourse against the Promoter, its members, directors, employees, agents, 
partners, suppliers, consultants or sponsors. 
 

16. In the event of a dispute relating to the Promotional Competition and/or the Competition 
Rules, the decision of the Promoter shall be final and binding and no correspondence shall be 
entered into.  In this regard and for further clarity, the Promoter shall be entitled to deal with 
such disputes (or any failure by Participants to follow the Competition Rules) in its sole 
discretion, including that the Promoter shall be entitled to immediately disqualify Participants 
from the Promotional Competition.  
 

17. Unlawful, fraudulent, or otherwise dishonest conduct or any conduct in breach of the 
Competition Rules by a Participant, determined in the Promoter’s sole discretion, may result in 
disqualification from the Promotional Competition and ineligibility to win any Prize. 

Indemnification  

18. By entering into the Promotional Competition, the Participant expressly agrees to the 
following indemnifications: 

18.1. the Participant indemnifies and holds harmless the Promoter, its directors, 
employees, agents and the Promoter’s promotional partners, their directors, 
employees and agents (“the Indemnified Parties”) of any and all liability pertaining 
to any damage, cost, injuries and losses of whatsoever nature and howsoever 
arising as a result of his/her participation in the Promotional Competition and related 
events and activities, including, without limitation, personal injuries, death, and 
property damage, and claims based on publicity rights, defamation or invasion of 
privacy (“Indemnified Loss”), provided that such Indemnified Loss is not directly 
attributable to the fraud, wilful misconduct or gross negligence of an Indemnified 
Party   

General  

19. Any extras not included in the Prize as detailed above shall be at the expense of the 
Winner. 

20. The Promoter reserves the right to substitute a Prize with any other prize of similar 
commercial value to the Prize offered herein, at its sole discretion. 

21. The Promotional Competition is in no way sponsored, endorsed or administered by, or 
associated with, Facebook, Instagram or any other Social Network.  

22. These Terms and Conditions and any issues or disputes which may arise out of or in 
connection herewith (whether such disputes or issues are contractual or non-contractual in 
nature, such as claims in tort, for breach of statute or regulation or otherwise) shall be governed 
by and construed in accordance with South African law. Entrants hereby irrevocably submit to the 
exclusive jurisdiction of the South African courts to settle any such dispute or issues.  

 


