
COMPETITION RULES 

 

FOR 

 

Plush Suede Party Time Promotion 

3 November 2026 – 8 January 2027 

 

1. DEFINITIONS 

 

In the Competition Rules, unless the context clearly indicates a contrary intention, the following words 

and expressions shall have the following meaning and cognate expressions shall have a 

corresponding meaning: 

1.1 “the Act” means the Consumer Protection Act 68 of 2008; 

1.2 "Business Day" means a day other than a Saturday or a Sunday or a day which from time to time 

is a proclaimed public holiday in the Republic of South Africa; 

1.3 “Competition Rules” or “Ts & Cs” means the rules for the Promotional Competition contained 

herein, as required by Section 36 of the Act; 

1.4 “Participant” means any natural person who qualifies in terms of clause 3.1 hereof and who 

enters into the Promotional Competition in terms of clause 4 hereof; 

1.5 “Participating Products” means the  products to which this Promotional Competition pertains, as 

further described in clause 4.2.1 hereof; 

1.6 “POPIA” means the Protection of Personal Information Act, No 4 of 2013; 

1.7 “Promoter” means Plush Professional Shoe & Leather Care (PTY) LTD 

1.8 “Promotional Competition” means the promotional competition, known as Plush Suede Party 

Time to which these Competition Rules apply, as run by the Promoter during the Promotion 

Period;  

1.9 “Promotion Period” commencing on the date of 3 November 2026 – 8 January 2027 

1.10 “Prizes” means the prizes recorded in clause 5.2 below; 

1.11 “Website” means www.plush.co.za  

1.12 “Winners” means the Participants who are selected as winners in the Promotional 

Competition and are notified as such by the Promoter in terms of clause 6 hereof; and 

1.13 “Winner’s Designated Contact Number” means the Winner’s contact number that he/she 

furnished to the Promoter as required in clause 6.4. below. 

 

In these Competition Rules, unless the context clearly indicates a contrary intention – day or days 

shall be construed as Business Days.  For avoidance of doubt, any reference to the word day or days 

shall refer to any day other than a Saturday, Sunday or public holiday as gazetted by the government 

of South Africa from time to time; and week or weekly shall be construed as days from Monday to 

Friday.  For avoidance of doubt, any reference to the word week or weekly shall exclude Saturdays 

and Sundays.  

2. INTRODUCTION 



 

2.1 The Promoter is promoting the Promotional Competition which Participants may enter in order to 

stand a chance to win the Prizes. 

2.2 The Promoter hereby imposes the Competition Rules in terms of Section 36 of the Act. 

2.3 By entering the Promotional Competition, Participants agree to be bound by the Competition 

Rules. 

 

3. THE CONSUMER PROTECTION ACT 

3.1 Nothing in these Rules is intended to, or may be understood to, unlawfully restrict, limit or avoid 

any rights or obligations, as the case may be, created for either the Participant or the Promoters 

in terms of the Act. 

 

4. THE PARTICIPANT 

4.1 To be eligible to enter the Promotional Competition, the Participant must be:  

4.1.1 a natural person and may not be a juristic person;  

4.1.2 18 years or older, or if not 18 years or older, the Participant must be duly assisted by the 

Participant’s parent/legal guardian, which parent/legal guardian must read these Competition 

Rules prior to assisting the Participant to enter the Promotional Competition; and 

4.1.3 Currently residing in the Republic of South Africa.  

4.2 The Participant, by entering the Promotional Competition, expressly acknowledges that 

he/she has been given an appropriate opportunity to first read the Competition Rules 

before entering the Promotional Competition and that he/she understands and thereby 

agrees to the Competition Rules. 

4.3 Participation in the Promotional Competition is entirely at the Participants’ own risk. 

4.4 No director, member, partner, employee, agent or consultant of the Promoter, or their 

spouses, life partners, business partners or immediate family members, or the supplier of 

goods and services in connection with the Promotional Competition may participate in the 

Promotional Competition. 

4.5 Participants who are not eligible to enter the Promotional Competition, will be disqualified 

and their entries will be and be declared invalid. 

5. ENTRY RULES 

Participants must post an Instagram or Facebook Story showing a suede item they own and how 
they care for it using any of the Plush Suede Shoe Care products. 
Eligible items may include suede sneakers, shoes, handbags, clothing, furniture and other suede 
accessories. 
Participants must tag Plush and use the designated campaign hashtag, #ProtectyourLUXE. 



Entries must be submitted during the competition period and comply with the competition rules. 

 
5.1 Unlawful, fraudulent, or otherwise dishonest conduct or any conduct in breach of the Competition 

Rules by a Participant, determined in the Promoter’s sole discretion, may result in disqualification 

from the Promotional Competition and ineligibility to win any Prize. 

5.2 It is the Participants’ responsibility to ensure that the entry is received by us prior to the closing date 

of the competition. Any entries which are not received by us prior to the closing date of the 

competition will be rejected. 

6. PRIZE INFORMATION 

6.1 40 x R1 000 Standard Bank Cash Rewards vouchers  

7. SELECTION 

7.1 40 Winners will be selected through random draws from eligible entries received during the 
competition period. 

7.2 The Promoter will not be liable for any delivery made to a contact number which was provided by 

the relevant Winner. For avoidance of doubt, this clause includes prize delivery to a contact number 

where the incorrect particulars were provided by the Winner to the Promoter. 

7.3 The Promotion is only available within South Africa, and all Prizes will be issued in South African 

Rand. 

7.4 In the event of unforeseen circumstances, the Organisers reserve the right to substitute the prize 

for an alternative prize of equal or greater value. No discussion and/or correspondence will be 

entered into in this regard. 

8. PUBLICATION 

8.1 By participating in the Competition, each Participant hereby accepts that the Winner will be required 

to take part in further publicity relating to the Promotional Competition and herewith consents to: 

8.1.1 the Promoter incorporating the Winner’s name and likeness in publicity campaigns; 

8.1.2 the Winner’s name and likeness being used for promotional purposes aligned with the 

Promoter’s business, including but not limited to posting photos to the Promoter’s website, 

Facebook and other social media pages.  

8.2 By entering the Promotional Competition, the Participants’ consent to personal information being 

processed by the Promoter, which consent is effective the date of entering into the Promotional 

Competition and will remain effective until such consent is withdrawn. By entering the Proportional 

Competition, the Participant – 



8.2.1 gives his/her consent to the Promoter to collect, process and distribute his/her personal 

information where the Promoter is legally required to do so. 

8.2.2 understands his/her right to privacy and the right to have his/her personal information 

processed in accordance with the provisions of POPIA and shall at all times be entitled to 

decline the above request.   

8.2.3 understands the purposes for which his/her personal information is required and for which it will 

be used, being to adjudicate the Promotional Competition and for future marketing purposes 

by the Promoter. 

8.2.4 understands that, should he/she refuse to provide the Promoter with the required consent and/ 

or information, the Participant will not qualify for the Prize in terms of this competition. 

8.2.5 understand that he/she has the right to request that his/her personal information be corrected 

or deleted, if it is inaccurate, irrelevant, excessive, out of date, incomplete, misleading, or 

obtained unlawfully or that the personal information or record be destroyed or deleted if the 

Promoter is no longer authorised to retain it. 

8.3 No Winners taking part in the Promoter’s publicity campaigns will be entitled to any remuneration 

for such participation and all materials arising from such participation will be the sole property of 

the Promoter. 

9. AMENDMENTS 

9.1 The Promoter reserves the right to amend the Competition Rules and will communicate to the 

Participants within a reasonable period of time and may terminate, suspend or extend the 

Promotional Competition at any time and for any reason that the Promoter deems fit.  In such event, 

where the Promotional Competition is terminated or suspended, all Participants agree to waive any 

rights that they may have in terms of the Promotional Competition and acknowledge that they have 

no recourse against the Promoter, its members, directors, employees, agents, partners, suppliers, 

consultants or sponsors. 

10. DISPUTES 

10.1 In the event of a dispute relating to the Promotional Competition and/or the Competition Rules, 

the decision of the Promoter shall be final, and binding and no correspondence shall be entered 

into.  In this regard and for further clarity, the Promoter shall be entitled to deal with such disputes 

(or any failure by Participants to follow the Competition Rules) in its sole discretion, including that 

the Promoter shall be entitled to immediately disqualify Participants from the Promotional 

Competition. 



11. INDEMNIFICATION 

11.1 By entering into the Promotional Competition, the Participant expressly agrees to the following 

indemnifications: 

11.1.1 the Participant indemnifies and holds harmless the Promoter, its directors, employees, agents 

and the Promoter’s promotional partners, affiliates, their directors, employees and agents (“the 

Indemnified Parties”) of any and all liability pertaining to any damage, cost, injuries and losses 

of whatsoever nature and howsoever arising as a result of his/her participation in the 

Promotional Competition and related events and activities, including, without limitation, 

personal injuries, death, and property damage, and claims based on publicity rights, defamation 

or invasion of privacy (“Indemnified Loss”), provided that such Indemnified Loss is not directly 

attributable to the fraud, wilful misconduct or gross negligence of an Indemnified Party.  

11.1.2  Specifically, the Participant accept liability to pay the Promoter any loss or damage incurred by 

us directly or indirectly as a result of your (or, if applicable, your partner's) non-compliance, 

including all of our legal costs (including attorney and own client costs) which we may incur in 

taking any steps pursuant to your (or your partner’s) non-compliance. 

11.1.3 The Promoters, their directors, employees, agents and distributors, are not responsible for any 

misrepresentation (whether written or verbal) in respect of any prize nor in respect of any 

warranties or undertakings given by any person other than the Promoters themselves. 

12. GOVERNING LAW 

12.1 These terms and conditions will be construed, interpreted and enforced in accordance with the 

laws of contract and dispute resolution in the Republic of South Africa. 

 

 

 

 


